The tangled web of agency.
We characterize Doris's anti-reflectivist, collaborativist, valuational theory along two dimensions. The first dimension is social entanglement, according to which cognition, agency, and selves are socially embedded. The second dimension is disentanglement, the valuational element of the theory that licenses the anchoring of agency and responsibility in distinct actors. We then present an issue for the account: the problem of bad company.